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Small Business Subcommittee 
Split Along Partisan Lines 


‘The House Subcommittee on 
Distribution Problems Affecting 
Small Business, which during the 
86th Congress conducted hearings 
in San Francisco, Denver, and 
Washington, D. C., split along par- 
lisam lines in its final year-end re- 
port, 

The majority report submitted 
by Representative James Roosevelt 
ol California, recommended that 
“Congress enact new legislation to 
suengthen the antimonopoly laws 
and provide relief from the injuri- 
ous and unfair competitive prac- 
tices herein found to exist in the 
food distribution industry.” Con- 
curring in the majority report were 
Democrats, Representative Tom 
Steed of Oklahoma, and Repre- 
sentative Charles H. Brown of Mis- 
souri. 

The two Republician members, 
Representative Arch A. Moore, Jr. 
(W. Va.), and Representative Wil- 
liam H. Avery (Kans.), did not 
concur, claiming that these con- 
clusions and recommendations 
“tom a classic example of invalid 
assumptions based on inaccurate 
prenises. . . .” 

(n January 25 Mr. Roosevelt 
wil address an NCA convention 
sess on at Chicago on “Trade Prac- 
tice Legislation—Some Philoso- 
phi s and Prophecies.” 

ie Subcommittee report also 
«nmends that the Department 
istice, Federal Trade Commis- 

, and USDA “be provided with 
iter resources and otherwise en- 
raged to provide more expedi- 

and effective enforcement of 


the antimonopoly laws entrusted 
to them.” 


Specifically, the majority report 
recommends legislation which 
would—* (1) strengthen the anti- 
trust laws by providing that the 
‘good faith’ defense of subsection 
(b) of Section 2 of the Clayton 
Antitrust Act shall be a complete 
defense to a charge of unlawful 
price discrimination ‘unless the ef- 
fect of the discrimination may be 
substantially to lessen competition 
or tend to create a monopoly’; (2) 
amend the Clayton Act so as to 
supplement existing laws against 
unlawful restraints and monopolies 
by providing that violations of Sec- 
tion 3 of the Robinson-Patman Act 
shall constitute violations of the 
antitrust laws; (3) amend subsec- 
tion (f) of Section 2 of the Robin- 
son-Patman Act to strengthen the 
law against large buyers inducing 
and knowingly receiving unjust 
and injurious price  discrimina- 
tions; (4) strengthen the Federal 
Trade Commission Act to prohibit 
sales at unreasonably low prices 
and at prices below cost; (5) 
strengthen the Packers and Stock- 
yards Act and the Federal Trade 
Commission Act to prohibit inte- 
gration of food retailing with meat- 
packing and other functions of 
food manufacturing and processing 
where the effect of such integration 
of functions would be to substan- 
tially lessen competition or tend to 
create monopoly: (6) strengthen 
the anti-merger law to provide for 
some certain expeditious and effec- 
tive enforcement of that law.” 


Janvary 16, 1 


MINORITY REPORT 

The following quotations are 
from the Minority Report: “The 
minority is of the opinion that new 
legislation is an improper vehicle 
for the solution of problems or 
‘tendencies’ not proven to exist. 
... The majority is espousing con- 
gressional action which would 
deter, if not destroy, continued 
competitive development of im- 
provements in food production, 
processing, and distribution. That 
would, of course, be a disservice to 
consumers and producers, as well 
as to the ‘new independents’ and 
other small business in the food 
industry. 

“No evidence has been uncover- 
ed by this Subcommittee of col- 
lusive price activity, or of wide- 
spread use of unfair methods,” the 
minority report declares. “There 
has been a showing that the food 
industry contains the elements of 
a fair competitive system. 
There has been no determination 
that there has been any unlawful 
concentration of ‘economic power’. 
at any level of the food industry, 
either on the part of the corporate 
chains or the emergent ‘new inde- 
pendents’. . . . The majority con- 
fuses ‘concentration’ (i.e., larger 
stores and volume marketing) with 
economic power of the monopo- 
listic type. . . . The evidence shows 
that small business in the grocery 
industry—the ‘new independent’— 
is enjoying an unprecedented 
growth. 

“Now is not the time for hastily 
conceived or ill-advised legisla- 
tion,” the minority report con- 
cludes. “Dramatic new develop- 
ments have been demonstrated to 
be taking place now within the 
food industry. . . . The minority 
agrees with the majority that the 
subcommittee should continue its 
work, investigating and analyzing 
all available information.” 
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“I don’t know who you are. 

I don’t know your company. 

I don’t know your company’s product. 

I don’t know what your company stands for. 
I don’t know your company’s customers. 

I don’t know your company’s record. 

I don’t know your company’s reputation. 


Now—what was it you wanted to sell me?” 


MORAL: 


Sales start before your salesman calls— 


with business publication advertising. 


This is one of the great advertisements of all time. 


It was prepared by the Fuller & Smith & Ross 
advertising agency for the MeGraw-Hill Publish- 


has existed in Amerrean business since the indus- 
trial revolution. Advertising is the first tool of 


ing Company, and is reprinted here with the kind 
permission of MeGraw-Hill. 


Since publication, more than 100,000 reprints 


business ...and a vital investment in a company’s 
success. 


CANNING TRADE joins with many other publish- 


of this McGraw-Hill advertisement have been re- 
quested by firms throughout the world. It has be- 
vome a text for dozens of advertising editorials 
and sermons. Why? Because it states a truth that 


ers of business magazines in acknowledging the 
outstanding merit of this advertisement, and con- 
gratulates McGraw-Hill on the service they have 
performed for advertisers and publications alike. 


CANNING TRADE is read Regularly by top management in the Canning, Freezing and Glass Pack- 
ing Industry. If you have something to sell these people who produce the nation’s processed food 
supply, be sure that your Company and your Products are known. Advertise in CANNING 
TRADE—the most effective and economical approach to this National Market. 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, Inc., 2504 St. Paul St.. Baltimore i8, Md. wen) pe yo Mer.; ett? 


Edward E. judge. Editor; Arthur |. Judge ||, Advertising Mer M. A. Felder, Circulation Mgr. Yearly Subscription price U. anada— 9 %, 
$6.00: Fore'gn—$7CO Advertising rates upon application. Forms close Wednesday; Cover farms Tuesdav. Copy required for proof two weeks in © e 
aavance of close Entered as Second Class matter at the Post Office, Baltimore, Md., under Act of March 3rd 1879. ° z 
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THE CANNING TRADE 


HE BUSINESS JOURNAL OF THE CANNING AND ALLIED INDUSTRIES 


EDWARD JUDGE, EDITOR 


Published Every Monday Since 1878 


Editorials 


APPLES INSTITUTE 
MARKS 10TH 
ANNIVERSARY 


—In the decade 1950-1960, 
the production of all can- 
ned fruits increased some 
12 percent. During that 
same period, movement of canned apple sauce in- 
creased 11] percent, canned apple juice 161 percent, 
and canned apple slices 34 percent. Little wonder, 
then, that the Processed Apples Institute, Inc., or- 
ganized in 1951 to promote the use and consumption 
of processed apples and apple products, is proud of 
the record as it enters its 10th Anniversary year. 


To be sure, there have been, and are, a number of 
successful commodity groups within the industry, 
and because of their success, these are well known. 
by the same token, there have been a number olf 
duds, and these are also well known and need not be 
repeated here. Because of this, however, it might be 
well to take a look at the unique features of PAI 
“mong trade associations that have contributed so 

rgely to its success: 

‘~The representatives of every member company 
vere and are always available for information and 
cnsultation; importantly, they completely take into 

ir confidence the public relations organization they 

‘ined so that the public relations executives 
ced with full industry background. 


'~The Board of Directors, having adopted policies 
| practices, relied on the public relations execu- 
es in charge of the program to run with the ball, 
hout unnecessary checking, editing or involved 
imittee action. 


'-In turn, member companies received copies of 

promotions as they were put into action with 
| ‘odic reports of results in addition to complete an- 
1 reports. 


—As a result (with members at all times acquainted 
\. 4 the work in progress) no major funds needed to 
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be diverted to sell or keep selling members on the 
merits of the program. 

5—While the founding members had had no per- 
sonal experience with the type of public relations and 
publicity program recommended, or the techniques 
employed (by their own admission they “didn’t know 
what they were buying”) they gave us as free a hand 
as a Board of Directors could give, and were always 
ready to explore new ideas. 


ROOSEVELT —On another page of this issue 
COMMITTEE we note that the Roosevelt Small 
REPORT Business Subcommittee in is- 


suing its final report, was split 
along partisan lines as to the need for legislation to 
strengthen anti-monopoly laws. Before, during and 
after the recent elections, it was said a number of 
times, that there was little or no difference between 
the two parties; that there were elements in the Re- 
publican Party that agreed with elements in the Dem- 
ocratic Party, and vice verse. Perhaps so, and perhaps 
in this case, this was not a partisan disagreement. 
However, it is extremely difficult to understand how 
educated and intelligent men can study thousands 
and thousands and thousands of words of testimony, 
and come up with diametrically opposite conclusions 
unless dictated by partisanship or preconcieved ideas. 


The only point on which the five agreed is that the 
studies should be continued. In this, this column 
agrees, but it might be well to give five other men a 
try at it, even though the party representation re- 
mains the same. 


* * * 


THOUGHT FOR THE WEEK—With the debate 
raging on how and why the State should care for the 
aged, the successes of our own Octogenarian, Fred 
Stare, are most refreshing. (See another page this 
issue). 
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IN THE NEWS 
DOLE MERGER TALKS 


Negotiations are underway for a 
merger of Dole Corporation with 
Castle & Cooke, Inc., on the basis 
of an exchange of five shares of 
Dole common stock for three 
shares of Castle & Cook’s capital 
stock. 

Negotiations are also in progress 
for a merger of Columbia River 
Packers Association, Inc., with 
Castle & Cooke, Inc., on the basis 
of an exchange of eight share of 
Columbia River Packers common 
stock for seven shares of Castle & 
Cooke capital stock. 

Castle & Cooke presently owns 
about 52 per cent of the outstand- 
ing Dole common stock and about 
60 per cent of the outstanding 
Columbia River Packers common 
stock. 

If the mergers are completed, 
Dole and Columbia River Packers 
will become wholly-owned sub- 
sidiaries of Castle & Cooke, retain- 
ing their present names, their cor- 
porate identities, their present 
boards of directors, and their pres- 
ent officers and managements. Dole 
stockholders would become stock- 
holders in Castle & Cooke, which 
would have a strong position in 
the food industry, as well as sub- 
stantial interests in shipping and 
land holdings. 

When the details of the mergers 
have been worked out, they will be 
submitted to the stockholders of 
the three companies. 


MICHIGAN PROCESSORS 
RAW PRODUCTS 
CONFERENCE 
Mechanical harvesting, breeding 
and evaluation of varieties, insect 
and disease control, labor, grower, 
processor and university relation- 
ships, are some of the subjects that 
will be discussed at the Annual 
Michigan Processors Raw Products 
Conference scheduled at Michigan 
State University, Monday and 
Tuesday, January 16 and 17. Rob- 
ert Hutchinson, President, Michi- 
gan Canners and Freezers Associa- 
tion, will address the opening 

luncheon Monday. 

The Conference is sponsored by 
the Department of Horticulture, 
College of Agriculture, and the 
Cooperative Extension Service, 
Michigan State University. 
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FOREIGN TRADE DEBATE . 


SCHEDULED AT 
CONVENTION 


A debate on international trade, 
with Charles P. Taft, former Mayor 
of Cincinnati and now general 
counsel for the Committee for a 
National Trade Polcy, urging for 
free trade, against O. R. Strack- 
bein, Washington, D. C., Chair- 
man of the Nation-Wide Commit- 
tee on Import-Export Policy, stat- 
ing the case for controlled trade, 
will be a feature of the NCA, Chi- 
cago Annual Convention. 

The debaters will discuss the 
topic on an unrehearsed basis at 
the Fishery Products session on 
January 24, with James L. Warren, 
R. J. Peacock Company, Lubec, 
Maine, Chairman of the N.C.A. 
Fishery Products Committee, as 
presiding officer. 

Canners are particularly inter- 
ested in the issues because of their 
increasing involvement inter- 
national trade, both as importers 
and exporters. The speakers have 
agreed to include comments on 
their respective opinions regarding 
the position the new administra- 
tion will take on the future for- 
eign trade policy of the U.S.A. The 
debate will include discussion of 
how our foreign trade policy is re- 
lated to our present balance of 
payments deficit as well as the fu- 
ture of the Trade Agreements Act 
which expires in 1962. 

Mr. Talt is a well-known son of 
the 27th President and brother of 
the late renowned Senator “Bob” 
Taft. He is a distinguished states- 
man, lawyer and churchman in his 
own right. 

Mr. Strackbein is an outstand- 
ing, experienced expert on tariff 
matters and foreign trade, and a 
recognized leader of the protec- 
tionist gospel. 


Dewey & Almy Chemical Divi- 
sion of W. R. Grace Company, has 
announced the appointment of 
Hermas N. Beaudet of West Acton, 
Massachusetts, as senior chemist in 
the container sealing compound 
special projects laboratory. Mr. 
Beaudet was formerly with Pitts- 
burgh Coke & Chemical Company, 
and also with the Borden Chemical 
Company. 


APPLE INSTITUTE OFFERS 
PROOF OF PERFORMANCE 


Processed Apples Institute, Inc., 
marking its Tenth Anniversary 
Year, has published a membership 
booklet to acquaint the entire 
processing industry with as- 
sociation with a working program 
serving the apple industry.” 

The eighteen page booklet pre- 
sents background information 
about the organization and_ the 
PAI Public Relations and Promo- 
tion Program which the Institute 
conducts. The Charter Members 
as well as current supporters are 
listed. 

In introducing the booklet, J. A. 
Hauser, PAI president, called at- 
tention to a three page section, 
“Proof of Performance.” 

“The results of the PAL Public 
Relations and Promotion Program 
is not only impressive but unique, 
for I don’t believe any other simi- 
lar organization can point to such 
startling statistics as concrete evi- 
dence of success. 

“The demand for apple sauce 
has almost doubled. With an in- 
crease in consumption of 111%, 
the surpluses that we viewed with 
alarm a brief ten years ago are the 
‘necessary supplies’ today. The in- 
crease in apple juice consumption 
is even more impressive, 161%, 
while canned apple slices showed 
a 34%, gain.” 

According to Mr, Hauser, every- 
one in the apple industry has prol- 
ited from PAL program. “With 
record crops, year alter year, grow- 
ers have been able to rely on proc- 
essors to pack and sell the ever-in- 
creasing supplies of processed ap- 
ples. Hard hitting promotions con- 
tinuing throughout twelve months 
of the year have resulted in quick 
turnover and good profit for the 
retailer. With apple product pro 
motions appearing in all mediz 
throughout the country, backed by 
a broad educational program a: 
well as other planned activities 
every processor, whether or not hx 
supports PAI, has enjoyed bette 
business as a result of this ten year 
program. 

Processed Apples Institute wil 
hold its Tenth Annual Meeting a 
The Greenbrier, White Sulphu 
Springs, West Virginia, June 14-17 
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WISCONSIN RAW 
PRODUCTS CONFERENCE 


Program for the Canners Raw 
roducts Conference to be held at 
ie University of Wisconsin, Tues- 
ay, Wednesday and Thursday, 
ebruary 7, 8 and 9, has been an- 
ounced by the Wisconsin Canners 
\ssociation. 


The program will get underway 
at | P. M. on Tuesday, and the 
greater part of that afternoon will 
be devoted to a discussion of breed- 
ing, insect and disease control, of 
beets and carrots. 


The Wednesday program from 
9 A. M. to 4 P. M. will be devoted 
largely to peas and corn, weed in- 
sect and disease control of same, a 
report on the comparative costs of 
vining, a panel on the pea root rot 
potential, weather measurements, 
and crop forecasting. 

On Thursday morning the pro- 
gram opens at 9 with a report on 
bean growing in Oregon, followed 
by a discussion of fertilizers for 
snap bean, and control of leaf hop- 
pers and plant bugs on beans. 


The program concludes with 
discussions on sweet corn fertilizers 
and plant populations, sweet corn 
variety trials, and cutting of sam- 
ples. Ajournment is scheduled for 
12 noon. 


STATISTICAL QUALITY 
CONTROL AND 
INSTRUMENTATION 
WORKSHOP 


Details of the program for the 
Statistical Quality Control and In- 
strumentation Workshop for the 
food industries, to be held at Stat- 
ler Hall, Cornell University, 
Ithaca, Thursday and Friday, Feb- 
ruary 2 and 3, have been released. 
The Workshop is sponsored point- 
ly by the National Canners Associ- 
ation, the New York State Canners 
& Freezers Association, the West- 
ern New York Section of the In- 
stitute of Food Technologists, and 
the Department of Dairy and Food 
Science, New York State College of 
Agriculture. 

The program on Thursday will 
be devoted to statistical quality 
control, what it is, how it works in 


the plant, sampling size and meth- 
ods, etc. 

Friday’s program will cover in- 
strumentation, the various instru- 
ments needed for quality evalua- 
tion, package weight control, auto- 
matic recording and_ interpreta- 
tion, and other pertinent subjects. 

e e@ 


Food Merchandisers of America, 
an activity of the United States 
Wholesale Grocers Association, has 
appointed the Berry-Barnett Gro- 
cery Company of Mexia, Texas, to 
service Markrite units in Central 
Texas. FMA supply depots now 
services Shopworth, Economat, 
Markrite, and Valu-Mart retail 
franchised accounts in 23. states 
from Maine to Washington, and 
constitute the nation’s fourth larg- 
est voluntary food chain. Food 
stores and supermarkets affliated 
with FMA are owned and operated 
by local business men. 


Knox Glass, Inc. has established 
district sales offices in the Daily 
News Building, 220 E. 42nd Street, 
New York City, under the manage- 
ment of Donald J. Schile. 


A Scott Hydraulic Pressure Blancher 
Gives y 


HE 


ou 6 Big Advantages 


1, SANITATION: Easily sterilized within minutes . . . no . 
sharp corners or cracks for foreign matter to collect. 


2. FLEXIBILITY: May be installed anywhere... floors, ceil- 
ings or walls! Large capacity; any length of blanch. 


3, UNIFORM BLANCH: Commodity immersed in blanching 
water at all times. Sensitive air operated control, de- 
signed exclusively for the tubular blancher maintains 
accurate water temperature automatically. 


4, CLEANER PRODUCT: Product in clean, running water. 
Sprays give final rinse. Helps remove leaf and dirt 
particles. 


5, SHORTER BLANCHING TIME: Commodity is blanched 
under pressure resulting in shorter blanching time, 
better color, flavor, quality! 


6, STEAM ECONOMY: Blancher is totally enclosed...steam 
cannot escape; starting time reduced to minimum. 


The Scott Hydraulic Pressure Blancher gives you the things important to 
economic operation and a high quality product. Time tested and approved 
through years of service in plants everywhere. Write today for complete 
information and detailed literature. 
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ON THE MOVE 


Libby Moves Into New 
Meat Canning Plant 


Libby, McNeill & Libby’s new 
meat canning plant, the world’s 
largest, has been completed and 
production has already begun on 
most lines. 

Located in the Morgan Park dis- 
trict of Chicago, on Ashland Ave- 
nue between 115th and 119th 
Streets, the huge plant is bounded 
on the west by the Rock Island 
Lines main tracks and occupies |4 
acres of land. 

The new plant is of single-story 
steel, brick and concrete construc- 
tion. Company officials say the 
installation makes the most effec- 
tive use of modern principles of 
plant layout, high speed opera- 
tions, and latest design of equip- 
ment. 

The plant is identified by a 
water tower in the shape of a huge 
Libby can—corned beel hash on 
one side and beef stew on the other. 

Significantly, the meat canning 
lacilitics went into operation dur- 
ing the 150th anniversary of the 
canning industry. The industry be- 
gan in France in 1810 when a con- 
fectioner and chef named Nicolas 
Appert developed a method of pre- 
serving floods in their fresh state. 
For his achievement, Appert was 
awarded 12,000 francs by the Em- 
peror Napoleon. 


This is the third location of 
Libby’s meat canning operation 
since the company was founded in 
1868 by the Libby brothers, 
Arthur A. and Charles P., and 
their partner, Archibald McNeill. 

Libby’s worldwide — operations 
have always been centered in Chi- 
cago. Its first plant was at 16th 
and State streets. In 1887 the com- 
pany moved to the Union Stock 
Yards and was there for 73 years. 

The company’s first canned 
product, corned beel, became world 
famous belore the turn of the cen- 
tury and its canned meat line has 
steadily expanded ever since. ‘To- 
day it packs seven lines of more 
than 250 products, including meats, 
vegetables, fruits, juices, pickles 
and olives, Hawaiian pineapple 
and frozen foods, and operates 33 
plants in the United States and 
abroad. 

Clinton L. Nelson, Libby vice 
president in charge of the canned 
meats division, says the industry 
has undergone extraordinary 
growth. In the last 10 years alone, 
he points out, the consumption ol 
canned meats has more than dou- 
bled—trom about | billion pounds 
in 1950 to 2 billion pounds in 
1959. 


Symbolic of Libby, McNeill & 
Libby’s move from the Union 
Stocks Yards to the new plant now 
being put into operation is the 
modern 13-ton continuous cooker 
being lowered from the fifth floor 
of building the company occupied 
for 73 years. 


“We anticipate that this upward 
trend will continue,” said. 
“With the greatly improved opera- 
tions in the new plant, we are 
setting higher goals for the future.” 

Libby's old Stock Yards plant, in 
continuous operation since 1887, 
occupied a number of buildings 
five to nine stories high. All were 
equipped with modern machinery 
but they did not allow for maxi- 
mum efhiciency and expansion as 
does the new single-story plant. 
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Air view of the world’s largest meat canning plant 
now occupied by Libby, McNeill & Libby in the 
Morgan Park district of Chicago. 
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NEW EDITION 


A COMPLETE COURSE 
IN CANNING 


FOR MANAGERS, SUPERINTENDENTS 


and all those who want to KNOW Canned Foods 


Published and Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


BALTIMORE 18 


(January 1959) 


This work has been completely revised from cover to 
to cover. Experts from all fields of food processing have 
checked, rewritten, and double checked each commodity . . . 
each section . . . until it is a completely new book following 
the same general outline as its successful predecessors. Two 
years of research make this new edition possible, and it is 
COMPLETE in every detail. 


It is the EIGHTH Revision, over 400 pages, covering all 
the newest and latest products—Fruits, Vegetables, Meat, 
Milk, Soups, Preserves, Juices, Butters, Dry Packs (soaked), 
Mayonnaise, Dog Foods, and Specialties, in minute detail, 
with full instructions from the field through to the warehouse. 


IMMEDIATE DELIVERY 


Price $15 postpaid. 
Size 6x9—400 Pages 


The industry’s Cook Book 


BROKERS AND BUYERS 


2504 St. Paul Street e MARYLAND 
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CM&SA Offices—To better serve 
the membership in presenting the 
1961 Canners Show and Conven- 
tion, Secretary Dave Lewis is open- 
ing offices in the Conrad Hilton 
Hotel beginning Monday, January 
16. All correspondence, phone calls 
and wires should be directed to the 
Canning Machinery and Supplies 
Association, Conrad Hilton Hotel, 
Chicago, Illinois, telephone 
WaAbash_ 2-4400, Extension 332. 
The Annual Meeting of the As- 
sociation will be held in the Willi- 
ford Room in the Conrad Hilton 
at 10 o'clock Sunday morning, 
January 22. 


Morris April, president of the 
Morris April Brothers, Bridgeton, 
New Jersey, underwent surgery in 
Episcopal Hospital in Philadelphia 
on December 28, and is reportedly 
doing well but will be recuperating 
at his home in Bridgeton for sev- 
eral weeks. 


National Preservers Association 
reports that the Fruit Spread 
Pound Shipments Index for the 
month of November, 1960 is com- 
puted to be 167.1 or a decrease of 
Il percent under October 1960, 
which was 187.7. (1947-49 consti- 
tutes the basic index of 100). 


Lord Baltimore Press, manufac- 
turers of folding cartons, has open- 
ed a sales office in Cleveland at 140 
Public Square, which will serve 
Northern Ohio, Eastern Michigan, 
and Western Pennsylvania, and 
will be under the direction of Nor- 
man Liman, area sales manager, 
according to Allen Staley, vice 
president of the firm. At the same 
time it was announced that John 
‘T. Spicknall, a member of the com- 
pany’s sales staff for five years, has 
been promoted to assistant sales 
manager in the New York office, 
taking over Mr. Linman’s responsi- 
bilities there. 


Country Gardens, Inc. (Milwau- 
kee, Wis.) —Jerold Ross has been 
appointed sales manager of Coun- 
try Gardens, it is announced by 
Glen C. Olsen, president. Mr. Ross 
received his early sales experience 
as a representative of the Campbell 
Soup Company, where he was the 
recipient of two merit awards for 
outstanding salesmanship. More 
recently he held a sales manage- 
ment position with Hunt Foods in 
a 6 state area, and has an under- 
standing of distributor problems 
gained as head buyer and assistant 
manager of wholesale grocery 
firm. He is 30 years old, married 
and has four children. 


Royal City Foods, Ltd.—H. A. 
Nelson has been appointed vice 
president and general production 
manager of Royal City Foods and 
Delnor Frozen Foods, Ltd., Cana- 
dian food processors. Mr. Nelson 
will be in charge of production 
and warehousing throughout the 
two companies. He has been with 
Royal City since 1925. R. E. Doug- 
las has been appointed plant super- 
tendent at New Westminster with 
all responsibility for production 
and warehousing functions of that 
plant. He joined Royal City in 
1935. W. Ferbey will be responsi- 
ble for freezing and cold storage 
warehousing at Delnor’s new plant 
under construction at Burnaby. 
He has been with the company 
since 1952. 


Stokely Report—For the six 
months ended November 26 
Stokely-Van Camp reports earnings 
of 80¢ per common share, after 
preferred dividends, on net sales 
of $69,383,000 and net income 
after taxes of $1,858,000. These 
figures compare with 48¢ a com- 
mon share for the six months end- 
ed November 28, 1959 on net sales 
of $71,463,000 and net income 
after taxes of $1,251,000. 


Fred A. Stare, 84 year old re- 
tired canner and two-time presi- 
dent of the National Canners As- 
sociation, is back in the news again. 
For the past 10 years Mr. Stare has 
edited a weekly column “The Story 
of Columbus” for the Columbus, 
Wisconsin “Journal Republican.” 
Recently the “Journal Republi- 
can” was awarded top state honors 
for having the best editorial page 
of weekly and semi-weekly news- 
papers with over 2500 circulation. 
Completeness of editorial features 
won the coveted award. Much 
praise was given the outstanding 
work of Mr. Stare and his column 
helped put the “clincher” on win- 
ning the honor over many other 
weekly newspapers entries. In ad- 
dition to his editorial duties, Mr. 
Stare is president of the Farmers 
and Merchants Union Bank in Co- 
lumbus. 


Food Machinery & Chemical 
Corporation has increased its hold- 
ings of outstanding common stock 
in International Machinery Cor- 
poration, S. A., St. Nicolas-Waes, 
Belgium, from 25 percent to 75 
percent. The Belgian company, 
formerly an affiliate will now oper- 
ate as FMC’s principal manufac 
turing subsidiary within the Euro. 
pean common market. IMC is 4 
leading European manufacturer of 
canning and food processing equip: 
ment and produces canning ma- 
chinery of FMC design and is th: 
licensee for several other U. §. 
manufacturing companies in th: 
food equipment field. Additional 
product lines include can closin 
machinery, materials handling sy - 
tems, agricultural spray pump, 
and packaging equipment. In ac- 
dition to its Belgian headquarter , 
IMC also has subsidiary manufa:- 
turing operations in Lille, Franc? 
and Parma, Italy. 
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CONTINENTAL CAN 
APPOINTMENTS 


Robert S. Hatfield has been 
e cted a vice president of Conti- 
1 natal Can Company, according to 
1 C. Fogarty, president. Mr. Hat- 
fi ld is assigned as general man- 
acer of Continental's Eastern 
(sfetal) Division, with headquar- 
ters in New York City. Formerly 
assistant general manager of the 
Metal Division, Mr. Hatfield join- 
ed the company in 1936, and has 
served in’ many sales and man- 
agerial capacities. 

Orren R. McJunkins, vice presi- 
dent of the company and formerly. 
general manager of its Eastern 
(Metal) Division, is Southern 
(Metal) Division, which will be 
headquartered in Tampa, Florida. 
Prior to joining Continental in 
1952, Mr. McJunkins was deputy 
chief of a special Marshall Plan 
mission to Turkey. 

The formation of this fourth 
geographic division has been dic- 
tated by a substantial growth in 
metal container volume the 
former Eastern (Metal) Division, 
which encompassed the entire East- 
ern Seaboard and Gulf areas. North 
Carolina is now the dividing line 
between the new divisions. 

Other Metal Division appoint- 
ments include: Robert L. Heit- 
man, assistant general manager; 
Bernard D. Bloser, director of staff; 
Charles H. Day, manager of manu- 
facturing, Eastern Division; John 
Tokich, manager of manufac- 
turing, Central Division; Carroll 
Marquard, manager of manutfac- 
Pacific Division; D. Bruce 
\osley, manager of manufactur- 
in Southern Division; George F. 
schel, manager of sales, East- 

Division; S. Bruce Smart, man- 
a of sales, Central Division; 
| id Wilson, manager of sales, 
| ifie Division; Forrest A. Lay, 
' nager of sales, Southern Divi- 

and E. Paul Berner, manager 
‘ production engineering. 


GOVERNMENT WANTS 


eterans Administration Supply 
10t, P. O. Box 27, Hines, IIl., 
asked for bids on the following 
‘ uirements, to be opened on the 
dos stated: Frozen Concentrated 
© inge Juice—January 25, 1961. 


— 


The National Association of 
Frozen Food Packers has arranged 
for a post-convention tour to sunny 
Mexico, following the annual con- 
vention in Dallas. The tour will 
leave Dallas on ‘Thursday, March 
9 and fly to Mexico City. Trip A, 
which includes Thursday thru 
Tuesday, includes sight seeing in 
Mexico City, a visit to Guadalupe, 
and the famous shrine, the ancient 
pyramids, and other places of in- 
terest. On succeeding days tourists 
will visit the famous Floating Gar- 
dens of Xochimilco, University 
City, Cuernavaca and the beautiful 


silver city of Mexico, Taxco. For 


those who wish, a three day exten- 
sion is planned to visit fabulous 
Acapulco. 


Red No. 1—The Food & Drug 
Administration has issued an order 
permitting the use in externally 
applied drugs and cosmetics of the 
color formerly known as FD&C 
Red No. 1, a water soluble coal-tar 
color. For this use the color will 
be designated as External D&C No. 
15. Certificates previously issued 
for FD&C Red No. | and cancelled 
last year, may, upon appropriate 
application, be reissued to cover 
the limited usage of External D&C 
Red No. 15. 


POTATOES 
YOUR 
MEAT ? 


Then make them 
profitable with 


Kobins 


Frozen, canned or dehydrated—no matter 
how you process potatoes Robins equipment 
has a way with them. For instance, one way 
Robins makes your operations more efficient 
and profitable is in the peeling operations. 
Robins offers 3 types of potato and 
vegetable peelers. The Steam Peeler, the 
Caustic Peeler and the Abrasive Peeler—all 
designed to give top production with a 
minimum of waste and long service life with 
a minimum of maintenance. 


One machine or a complete, integrated line, 
whatever you need, Robins has 105 years of 
experience to assure you of more equipment 

for your dollar. 


Write or call today for a catalog or 
immediate service. 


Ak Robins 


Manufacturers of Food Processing Equipment Since 1855 
713-729 East Lombard Street, Baltimore 2, Md. 


AND CO, INC. 
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MARKET NEWS 


NEW YORK MARKET 


Buyers Covering Ahead of Indicated 
Price Rise—Overall Consumer Demand 
Continues Good Despite Unfavorable 
Economic Conditions 


By “New York Stater” 
New York, January 13, 1961] 
THE sirvATion.—With prices for 
many staple canned foods well 
over year-ago levels, and unsold 
stocks in first hands substantially 
below those at the start of 1969, 
distributors are losing no time in 
endeavoring to secure minimum 
coverage on items in which they 
are in short supply. As might be 
expected, this has contributed fur- 
ther to market firmness, and pres- 
ent trends indicate that) market 
levels wil be still higher in a num- 
ber of instances before the close ol 
the first quarter. 


THE OUTLOOK.—Notwithstanding 
the recession and the unemploy- 
ment problem in some areas, over- 
all demand for canned foods con- 
tinues good. This is due to the 
changed factors which state unem- 
ployment payments and union 
benefits have brought into the eco- 
nomic picture, and which assure 
relative stability in food demand 
during periods of lightened indus- 
trial activity. Hence, distributors 
are expected to adhere to a policy 
of maintaining full working inven- 
tories over the near-term. 


TOMATOFS.—Offerings of —stand- 
ard 303s tomatoes in the East at 
$1.35 are beginning to dwindle, 
with indications that the general 
market will harden to a 51.40 basis, 
on a parity with the midwest. 
Standard Is are generally quoted 
at $1.10-$1.15, with an occasional 
lot at 51.0714, while 214s command 
$2.25-S2.35, and 10s range $7.75- 
58.00, all f.0.b. canneries. 


CORN.—Demand is still active lor 
standard 303s corn, with buyers 
finding it next to impossible to 
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locate supplies under $1.10 in the 
East, with midwest canners quoting 
$1.35 and up. On extra standards, 
eastern canners quote at a range ol 
$1.45-$1.50, with the market in the 
midwest ranging $1.50-$1.55. Fancy 
303s are strong at a range of $1.60 
to $1.65 in the East, with most 
sellers in the midwest up to $1.65. 


peAs.—Chains wholesalers 
are looking for additional supplies 
of standards peas, with the market 
in the East pegged at $1.30 mini- 
mum, and many holders quoting at 
51.35 and up. The market in the 
midwest is on a comparable basis. 
Extra standard sweets in the Easi 
range $1.35 to $1.40, with Alaskas 
quoted at $1.40-51.45 in many in- 
stances, although is reported 
thet $1.35 cen still be done in some 
instances. 


BEANS.—Buyers are showing con- 
tinuing interest in standard green 
beans as a price leader at retail and 
are still looking for supplies at 
$1.15, although sellers in most in- 
stances have upped their quotation 
to $1.20. Extra standard cut 303s 
are held at $1.35, with fancy cut 
quoted anywhere from $1.15) to 
$1.55 and fancy French style firm 
at $1.65-$1.70, 


APPLE SAUCE.—Notwithstanding 
early-season fears of a short supply, 
it is evident from recent market 
action that canner holdings are 


1960 EDITION 


Order Today for Prompt Delivery 


$3.00 per Copy 
9 Court St., Westminster, Md. 


fairly good and buyers are under- 
bidding the canner quoted price of 
$1.50 in an effort to get some hold- 
ings at a lower level. On 10s, can- 
ners quote the market at a range 
of $8.25 to $8.50. 


cirRus.—New buying citrus 
is holding up fairly well, notwith- 
standing recent price hikes, but dis- 
tributors are expected to taper off 
their operations when the pack hits 
full stride to test out current price 
levels. Packers quote grapefruit 
juice at 51.30 for 2s and $2.85 for 
d6-ounce on sweetened, with nat- 
ural juice at $1.35 and $3.00. On 
blended juices, the  sugar-added 
product is quoted at $1.5214 for 2s 
and $3.40 for 46-ounce, with nat- 
ural at $1.6714 and $3.75, respec- 
tively. Natural orange juice 2s are 
listed at $1.95, with 46-ounce at 
$1.50, while on the sweetened 
prices are $1.75 and $4.00, respec- 
tively, Fancy grapelruit segments, 
503s, are held at $1.90, with broken 
at $1.621%, all f.o.b. Florida can- 
neries. 


RSP CHERRIFS—Canners are show- 
ing strong price views on red sour 
pitted cherries as unsold stocks 
dwindle, and the market on 303s js 
quoted at $2.40, with 10s ranging 
$13.75 to $14.59.) Demand is fair. 


COAST FRUITS.—Buyers are 
looking over the canned fruit situs- 
tion on the Coast, preparatory t> 
additional buying to cover neecs 
lor the first half of the year. In- 
proving demand is reported fcr 
fruit cocktail, with choice 
held at $3.00 and up. . Cling 
peach demand is beginning to pic < 
up, with choice 214s reported avai - 
able at $2.40... . Pears and swect 
cherries continue strong and 
the short side in canner invet - 
tories. Prices for apricots r- 
main unsettled, with choice ui - 
peeled halves reported offering 
low as $2.90 for prompt shipmen . 
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urimp.—Unsold stocks” olf 
sh mp held by Gull canners are 
re orted to be steadily shortening, 
an | the market is strong, with some 
in ications of an upturn in sellers’ 
quotations. Regular pack 5-ounce 
broken was reported offering at 
$3.00, with small at 54.00, medium 
at 91.20, large at $4.70, and jumbo 
at 55.10, f.o.b. Gulf canneries. On 
deveined, in 41% oz. cans, packages 
were quoting broken at 34.05 per 
dozen, small at $4.45, medium at 
$1.75, large at $5.45, and jumbos 
at 56.00. 


SALMON.—Buyers are waiting lor 
the NCA convention to get  to- 
ecther with Northwestern salmon 
factors, and it is expected that the 
Chicago meeting will witness the 
closing of considerable business on 
prompt shipment salmon as  dis- 
tributors move to get their inven- 
tories in order lor the coming 
Lenten season. Meanwhile, reports 
Seattle note a continued 
steady market for all grades of sal- 
mon, with offerings of pinks and 
chums on the short side. 


MOVE 
YOUR 
PRODUCT 
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LITHOGRAPH CO., Bridgeton, N. J. 


MARKET NEWS 


SARDINES.—With canners report- 
ed carrying fairly substantial stocks 
lrom last season’s pack, chains and 
wholesalers are in no hurry to add 
io sardine inventories, although a 
pick-up is anticipated as the Lent- 
en season nears. Prices are steady. 


CHICAGO MARKET 


Trading on the Upswing with Shipments 
Up Sharply—A Few Breaks in a Very 
Strong Market 


By “Midwest” 

Chicago, January 12, 1961 

THE struATioNn—Trading in the 
Chicago market is on the upswirg 
with shipments up sharply except 
in those cases where severe short- 
ages won't permit any increase. 
Buyers are now showing more in- 
terest in canned fruiis apparently 
stimulated by the lower prices on 
cocktail and the relatively low 
price on peaches. Canned vegeta- 
bles are also rolling into this mar- 
ket but in many cases such move- 
ment is hampered bv the lack of 


offerings. In any event, business 
has perked up considerably. 

The highlight of the week would 
have to be the sudden announce- 
ment of sharply lower prices on 
kraut which came as a surprise to 
all concerned as the current stock 
position of the item does not justi- 
fy such a move. At the other side 
of the ledger, are the opening 
prices on natural citrus juices 
which came as a jolt to distributors 
despite their knowledge of the 
strength of the market. Neverthe- 
less, bare floors left the average 
buyer without much choice in the 
matter and new pack shipments are 
now moving to this area. A very 
strong market on tomato products 
has been shaken slightly by a lew 
local canners shading prices on to- 
mato juice. The reason for such a 
move, as in the case of kraut, is 
difficult to discern but it’s there 
just the same somewhere. 

Otherwise, markets continue 
strong and active with prices gen- 
erally unchanged. Furthermore, 
now that distributors are putting 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY (Jul) 
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a real push on canned foods, they 
are helping to build even 
stronger foundation under the en- 
tire market. Canners have a few 
less problems than they have had 
the past few years. 


cirRus—Activity on citrus is up 
sharply despite the average buyer’s 
incunation to back away entirely 
irom prices anywhcre near current 
leveis. distributor this 
market 1s ordering new pack natu- 
ral juice tor prompt shipment but 
they are no more than minimum 
requirements. They all want to 
take a good hard look at the con- 
sumers’ reaction belore any real 
commitments are made. Prices vary 
widely at the moment with 46 oz. 
orange ranging from $4.20 up to 
$4.50 while grapefruit juice is ol- 
fered at $2.85 to $3.00. Trading, 
while active, will be limited until 
the trade have an opportunity to 
see just where this market seitles 
and how the product sells at these 
levels. 


TOMATO PRODUCTS — Stronger 
ideas on all tomato products seem 
to emanate from California can- 
ners all the time and they are 
probably justified by the serious 
shortages in such items as No. 10 
paste and puree. Prices have been 
advanced several times since open- 
ing lists were announced with pos- 
sibilities of turther advances. There 
have been rumors here of some 
price shading on catsup but so far 
no sales are reported below 51.80 
for fancy 14 oz. with tens strong 
in all areas. Pressure to sell tomato 
juice has lead to some price shad- 
ing on 46 oz, fancy which can now 
be purchased as low as $2.35. Ear- 
lier there had been one or two 
deals at $2.25 but such offerings 
were short lived with indications 
the market would stand firm at 
$2.45 but such has not been the 
case. 


KRAUT—The market had been 
strong, sales were excellent and 
stocks were below normal and then 
someone pulled the plug much to 
the surprise of all concerned. It 
didn’t take long for the entire mar- 
ket to drop 10¢ per dozen on 303s, 
15¢ on 244s and 2714¢ on tens 
which puts the market at $1.2714, 
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$1.75 and $5.85. This is supposed 
to be a situation of short duration 
ending later this month and if such 
is true, sales and shipments will be 
exceptionally heavy before the re- 
establishment of the former price 
levels. However, it is always easier 
to reduce prices than it is to raise 
them. 


prAs—Buyers continue to shop 
the market for additional supplies 
of standard peas but they are tough 
to find and where they are avail- 
able the price is $1.30 at the lowest 
with many sellers holding tight at 
$1.35. Fancy grades remain very 
firm on the basis of $1.55 for 303s 
and $8.75 for tens Early June va- 
riety and three sieve in size. The 
overall movement is holding up 
well and will be stimulated by 
higher prices on advertised brands. 
Spot offerings from Wisconsin 
sources are very limited as most 
canners have only odds and ends of 
the least desirable items to sell. 


CORN—No change here. Prices 
are strong and supplies are limited 
and it hardly seems possible there 
could be any change in the situa- 
tion between now and new pack. 
Actually, it seems the only reason 
corn prices are not higher than 
they are is simply because the in- 
dustry has seen fit to hold the line. 
Fancy grade continues at $1.65 for 
303s and $9.50 for tens while the 
cheapest corn around is no_ less 
than $1.35 and difficult to locate. 
Uncle Sam’s request for additional 
supplies of #10 corn only aggra- 
vates an already tight situation and 
he may have difficulty locating 
what is needed. 


BEETs—Here is another case 
where the buyer who is not covered 
is finding it necessary to shop the 
market to find what he requires. 
Canners may publish a full list of 
beets but they don’t have them to 
sell and many of them are with- 
drawn and have been for some 
time on the best part of their line. 
Under such circumstances, prices 
are strong and could very easily 
get more so. The trade are hoping 
Texas may soon e able to fill the 
gap but so far hope is all they 
have. Fancy medium sliced are 
quoted at $1.10 for 303s and $5.50 


for tens with small slices at $1 15 
and $5.75. Salad sliced are holding 
at $1.00 and $4.75 to $5.00 while 
such items as cuts and shoestring 
are at $1.00 and $5.00. 

WEST COAST FRUITS—Shipments 
are rapidly perking up as the trade 
are finally realizing they can ofler 
canned fruits to the consumer on 
a more attractive basis than they 
can most canned vegetables. The 
local ads are now featuring fruit 
cocktail at really bargain levels 
closely followed by peaches and 
pears. The results are obvious as 
ali it ever takes to produce volume 
movement is honest effort and that 
is what has been lacking. Cocktail 
continues available at 2.00 for 303s 
and $3.90 lor 2l%s basis choice 
grade although continued volume 
movement could easily move these 
prices back up. Institutional buy- 
ers have given up hope on addi- 
tional supplies of sweet cherries 
and prune plums and they are hav- 
ing their problems with the popu- 
lar counts of #10 pears Many can- 
ners pro-rated on the heavy side 
and there is considerable activity 
on the trade’s part to buy but 
with very little success 


CALIFORNIA MARKET 


New Year Demand Taking Shape—Fruit 
Cocktail Active at Reduced Prices— 
Clings Picking Up—AII Tomato Items 
Firm 


By “Golden Stater”’ 

San Francisco, January 12, 1961 

THE the holi- 
day season past history, buyers 
have turned attention to immedi- 
ate requirements as well as items to 
feature. As a result fruit cocktuil 
has been ordered out well at the 
reduced price levels and yellow 
cling peaches have come in or 
merchandising attention in spite of 
some persistent expectation for the 
latter to go below current attr ic 
tive shipping prices. 

At the same time Apricots, fre 
stone peaches, and pears are cc 1 
manding only routine orders. 

ApRICOTS—In spite of recent 
ductions by advertised brands a 1d 
the attractive private label pric 2s, 
there has not been any real activ ty 
in the past week. Some inqu ry 
picking up on No. 214 whole vn- 
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pe led with standards at $2.80. No. 
21 choice halves are $3.20 and 
ch ice whole peeled $3.00. Tens 
ch ice halves at $11.00 and stand- 
ars at $10.00 with volume bids on 
go ernment agencies going for less. 
A, CHERRIES—Sweet cherries are 
m\ing routinely against short sup- 
plis and prices at original lists. 
COCKTAIL — The recent 
price reductions by both advertised 
brands and independents plus the 
January, February, March industry 
advertising promotions in leading 
magazines have developed stock-up 
shipping instructions on this item 
which has already done well in 
movement at all distribution levels. 
Pricing for the most popular choice 
grade is at $2.00-2.05 on 303’s; 
$3.00-3.10 on 214’s by independ- 
ents, with advertised brands at 
$2.17 and $3.30. The latter still 
getting better play as private label 
buyers slow to get on the band 
wagon. Tens choice are going at 
$11.25 with shading for volume 
orders. 

CLING PEACHES—Increased activi- 
ty with industry promotion but 
lacks full-blown 
trade questions the ability of the 


BE SURE YOU HIT THE RIGHT PEOPLE 


interest as the. 


market to hold at same-as-opening 
levels of $2.40-2.45 on the bell- 
weather No, 214 choice grade. The 
trade may continue to play cau- 
tious pending November/Decem- 
ber shipment statistics due to be 
out about January 20. 

FREESTONE PEACHES—- The market 
unable to move up in spite of best 
shipping record of all the Cali- 
fornia fruits. Still a large supply 
to move. Contused pricing based 
on quality plus recent inactive de- 
mand on other fruits, keeps prices 
of the full fancies the same as in 
recent weeks. Tens most confused 
with carryover choice grades selling 
below choice clings, which are low 
at $8.50-9.00 level. 

BARTLETT PEARS—When you fig- 
ure the spread between last year’s 
depressed trading levels and_ this 
season’s higher than last year’s 
opening lists, pears have main- 
tained a very strong position. Prices 
for the most part are at opening 
lists of No. 214 choice at $3.45 and 
standards at $3.15, with other sizes 
at the same relative openings. 
Fringe concessions are on less desir- 
able counts, principally very large 
fruit. 
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St UTTLEWORTH, 


ASPARAGUS—Here in California 
both green tipped and white and 
the all green are well shipped; 
have few surpluses and can expect 
near clean-up before new pack. 
The natural (GT&W) particularly 
short with canners buying (rather 
unsuccessfully) to fill out assort- 
ments. Midwestern inquiry for all 
green cut spears without adequate 
offers from California (as opposed 
to last year this time) indicates a 
clean up of this popular seller well 
ahead of new pack. 


TOMATOES AND PRODUCTs—The 
recent advances on tens paste-puree 
and catsup have been fully main- 
tained with resales of paste going 
at premiums of 75¢ to $1.00 dozen 
over latest lists. Puree and catsup 
have not commanded a premium 
as yet, but orders at full list are not 
being filled with the exception of 
fancy catsup. 

Occasional lots of tomatoes show 
up and are automatically snapped 
up at full lists of $1.35, $2.00, $7.00 
for standard 303’s, 214’s, 10’s re- 
spectively. Choice at $1.50, $2.20 
and $7.85 respectively with limited 
availability. 
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ASPARAGUS 

Calif., Fey., All Gr., No. 300 
3.65-3.70 
3.60 
Med.-Small 3.45 

Gr. Tip & Wh. Colossal. . 3.20 

Tri-St. Fey., All Gr., No. 300 
3.77% 

Cuts & Tips -2.30 

Mid-W., Fey., All ‘Gr. . Cuts & Tips 
No. 300 2 10-2.25 
No, 10 113. 00-14.00 

BEANS, Stringless, Green 

hast 

Fey., Fr. Style, $8 oz. ..1.05-1.10 
9.00 

Fey., Cut. Gr., No. 303. .1.45-1.60 
8.00-8.50 

Ex. St., Cut G1., 
No. 303 1.35 
7.25-7.50 

Std. Cut, No. 303 ......1.20-1.30 
6.50-6.75 

Wax, Fcy., Wh., 3 sv., 
Cut, sv., No. 303....1.55-1.6u 
8.60-9.00 

Ex. Std., Cut, No. 303 ..1.40- = 40 

Std. Cut, NO, BOS. 1.30-1.35 


BIO: 30 
Gr., Wh., Fey., No. 303. .1.80-2.85 


Peoy.,. Cut, No. 30S. 1.40-1.55 
Ex. Std., No. 303 ...... 1.30-1.50 
7.50-9.00 
Std., Cut., No. 303 1.20-1.25 
Wax, Fcy., Cut, 3 sv., 
No. 10 . 
4 sv., No. "303 1.55 
9.00-9.50 
Ex. Std., 145-1.55 
Std., No. 303 
South 
Fey., Wh. Gr., No. 303 . - -1.90 
Cut, Gr., No. — 
(556645 8.00 
Ex. “Std., NO: BOB 1.3 
No. 0 7.00 
6.25.6.50 
Blue 
Fey., Vert. 3 sv., No. 303 ..2.45 
2.35 
Fey., Cut, 3 sv., 
-...1.85-1.90 
4 sv., No. 303 1.75 
9.40 
Ex. St., 5 sv., No. 303....... 1.45 
BEANS, LIMA 
East 
Tiny Gr., No. 303 ..... 50 
0 
small 3.10-2:15 
medion, No. 303 ...... 
11.00 
Ex. Std., G.&W., No. 303 ..1.45 
10.00 
Mid-West 
Fey., Tiny Gr., No. 303.2.25-2.50 
13.75-14.00 
No. 303 ......2.00-2,10 
12.00-12.25 


No. 9.50 


BEETS 
East, Fey., Diced, 
1.10 
Fey., Sliced, No. $03......1.22% 
Midwest, Fey., Sl., 8 oz. ...82% 
1.10-1.15 
5.50-5.75 
CARROTS 


East, Fcy., Dice, 


14 


6.50 


1.60-1.65 
9.25-9.50 


Ss 
1.65-1.70 


Fey., Pod. Run, No. 303 


acoce 


S$ 


Midwest Alaskas 


Mid-West Sweets 


Ungraded, No. 303. ey 


Ex. Std., 3 sv., No. 303 1.40-1.45 
No. 


No. "10 
Std., ba No. 303 . 


East, Fey., No. 2%. 


“Tri-State, Fey., No. 303. 


FOOD PRICES 


Ozark, 
No. 
Calif., Fey., No. 303..1.12%-1.15 
No. -1.60-1.65 


SWEET POTATOES 
Tri-States. syr., Na 303.....1.50 
2.00-2.10 
BU 2.40-2.50 
8.50-9.50 


No. 10 
TOMATOES 
Tri-States 
Ex. Std., 
2% 


No. 303 


No. 
“et. No. 303 ......- 1.45 
NO. 10 
Texas, Std., ‘No. "303 
WMO. 10 
TOMATO CATSUP 
Calif., Fey., 14 oz. .... -1.70 
10. 25- 10.50 
Mid-West, Fcey., 14 0Z. ..... 1.80 
No. 10 ..... 


East, Fey., 14 "oz. 874%4-1.92% 
TOMATO PASTE 
Calit., Fey., 96/6 oz. ...7.85-8.00 
No. 10 doz. 


26% .. .13.00-13.50 
14.75-15.00 
Mid-West 


No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 

1.06, No. 303 1.67% 

8.00-8.25 


No. 


6.50-7.U00 

East, Fey., 1.045 No. 1...... 1.10 

FRUITS 


APPLE SAUCE 


East, Fey., No. 303 ....1.50-1.55 
Std., No. 303 
Calif. «gravensteins) 
Fey., NO. BOS 1.55 
8.75-9.25 
Choice, No. 303 ..... ‘iowes 1.40 


APPLES (East) 
NO. 10 OO 
APRICOTS 


Halves, Fey., No. 2% ...... 4.00 
NO. 10 13.50 
Choice, No. 2% ......+- 3.00-3.20 
Pie, No. 10 12.00 
Fey., Wh. Peeled, No. 2% «+. .4.00 


iI. UEBERRIES 
No. 300 H/S . 
No. 10, Water ...........16.00 


CHERRIES 
R.S.P., Water, No. 303. -2.40 
R.A.. Fcy., No. 2% 15 
Choice, No. 216 ..... 

‘OCKTAIL 
3.25 
Choice, No. 303 ......... 2.00-2.05 


— 
GRAPEFRUIT SECTIONS 
Fla. Fey., No. 303 .......:. 1.85 
Fey., Citrus Salad, 

PEACHES 
Calif., Cling Fey., No. 303..!.87% 

BV 


No. "ow 


No. 10 
Std., No. 303 
NO, 2M 
No. 10 .... 
Elberta, Fey. 
Choice, No. 
MO. 10 50- 9.00 
PEARS 
3.80 
3.45 
Std., No. 303 ...... 2.07, 


PINEAPPLE—Per case 
(Toll & Wige. extra) 
Hawaiian, I’cy., 24/2....6. 


Vi. PURPLE 


N.W., No. 303 . 
Choice, No. 303 ..........2.07% 
NO. 20 
JUICES 
APPLE 
Midwest, 1 qt. gl. ...... 2.20-2.25 


CITRUS BLENDED 
3.60-3.75 
URAPERKUIT 
Fla., No. 2 


46 Oz. 
URANGE 
Case 
Hawaiian, Fey., 24/2....... 2.60 
12/46 OF. 2.65 


TOMATO 
East, Fey., No. 2 


Mid-West, Fcey., No. 2 ......1. 
Calif., Fey., No. 2 
GE. 2. 
NO. 10 
Fisil 


SALMON—FPer Case 48 Cans 


— Red, No. 1T. .35.00- 16.00 

Pink, Tall, NO. 1 
Chum, Tall, No. 1 . 4.50 
4.00 

SARDINES—Per case 

Calif.. Ovals, 24/1’8 ..... 4.50 


| 


No. 1 T., Mat. 
Maine. Oil Keyless . .8.5( 
Oil Key Carton ......- 
SURIMP --Reg. 5 oz. per doz 


2 


4.20 


tUNA—Per Case 
Fev., White Meat, %’s 13.00- 4 
Iey., Light Meat, %’s...... 1 
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Se Sliced, No. 303 .........1.40-1.45 
CORN 
East - 
WK & CS. Golden No 10 10.00 
Fey., No, 303 .......1.60-1.65 ct 
a Ex. Std., No. 303 ......1.45-1.50 f 
NOHO’ 
9 Std., No. 303 ..........1.40-1.45 4 
Shoepeg, Fey., No. 303 ..1.50-1.75 
Ex. Std., No. 303.......1.35-1.60 
W.K., Gold., Fey., BO. BOB. 
No. 303 No. 10 +7. 75°8.00 
No. 10 Fin, No, BOB. 
Ex. Std., No. 303 ......1.50-1.55 
Mid-West, Fey., No. 1 ......1.4u 
No. 10 Ex, Std., No. 1 
1 av.. No Calif. Fey., S.P., No. 303 ..1.80 Choice, SI., 24/2 
Ex. Std., 2 sv., 
vo 
4 -av., No: 903 
St., 3 sv., No. 303 .....1.35-1.40 
7 Pod. Run, No. 303 ....1.30-1 4 
Ex. Std., No. 303 ......1.35-1 
witch's 
co 1 sv.. No. 303 ........2.60-2.70 
ee 1 sv., No. 10 .......13.50-14.25 
es 2 sv., No. 303 .......2.00-2.05 
ee 2 sv., No. 10........12.00-12.25 
3 sv.. No. 303 .......1.55-1.65 
Ex. Std., 3 sv., 8 oz. ...95-.974 
3 sv., No. 303 ........1.45-1.50 
4 sv., No. 303 ......1.35-1.37% 
5 
3 sv., NO. 10 
4 sv., No. 303 .......1.30-1.35 
Fey., 3 sv... No. 308 ........1.60 
Fey., 4 sv., No. 303... .1.50-1.55 
50-8.75 | 
5-1.57 % 
50-8.75 
4 sv., No. 303 ‘<< 1.37% 42 
PUMPKIN 
Midwest, Fey., No. 2%.....1.65 
SAUERKRAUT 
Midwest, Fey., No. 303 1.27% 
00 
| 


\ddress all numbered Ads: Adv. The Canning Trade, 
/)4 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


\HEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(\\est) Texas. 


\Ve manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
revuirements, A, K. Robins & Co., Inc., Baltimore 2, Md. 


“VONTITOR” Canning Machinery for peas, beans. tomatoes, 
cherries, ete. Huntley Manufacturing Co., Brocton, N. Y. 


FOR SALE—12 FMC #2 Universal CS and/or WK Corn Cutters. 
$350 each, excellent condition: One Standard-Knapp Model F 
Caser for #2 cans, $350; One M&S 6-pocket Filler, $150. Prince- 
ville Canning Co., Princeville, Tl. Phone: DUdley 5-4328. 

FOR SALE—AIl Machinery and Equipment of The Littlestown 
Canning Company, Littlestown, Pa. 3 CRCO “F” Bean Snippers: 
5 CRCO Bean Pregraders; 1 FMC Pea Filler; 1 Avars Been and 
Tomato Filler; 2 Handpack Fillers; 2 Angelus Closing Machines: 
2 Zastrow Disc Exhaust Boxes: 1—100 Station Link-belt Peeling 
Table: 1 Haynie Tomato Scalder; 1 Niagara Tomato Washer: 
] Sinclair Scott Hydro 4” Pump Elevator: 1-15’ Rotarv Hot Water 
Blarcher; 2 Gooseneck Cup Elevators; 1 Olney Double Riffle Pea 
Washer: 1 Permutit Water Softner; 50 Standard Retort Crates: 
7-49" x 72” Retorts with controls; 1 Picking Table: 1 Tomato 
{nspection Conveyor with Laporte Belt; Alum. Pans: Alum. Pails: 
Unscrambler with Crate Dump; Inspection Monday to Friday 
10 A.M. to 4 P.M. W. T. Howeth, P. O. Box 333, Narberth, Pa. 


FOR SALE—Unused 5700 gal. horiz. stainless steel Tank; Resino 
auto, single-head Capper: 3 Davenport: #1A, 2A. Dewatering 
Presses: all size Stainless Tanks; (17) Alvey live-roller motorized 
Conveyors: 30’ to 60’ long: (1) York Freon 12 Compressor. 40 HP: 
Fitzpatrick Model F Stainless Comminuting Machine. Send us 
your inquiries, Perry Equipment Corp., 1402 N. 6th St., Philadel- 
phia 22, Pa. 


FOR SALE—Model F Bean Snipper; Model DD Bean Sninper: 
CRCO Nobbin Grader: FMC Nubbin Grader: FMC #303 Hend 
Pack Filler: 2 FMC Shaker Washers; MecLauchlan Berry Washer: 
Burt Model PCS Boxer for 300’s; Burt Model PCE Boxer for 
211 x 100: all located in stock; condition excellent. Phone Collect: 
Webster 270. Otto W. Cuyler Corporation, Webster, N. Y. 


FCONOMICAL EQUIPMENT READY FOR IMMEDIATE USE 

Bulk Sugar Handling System; American Monorail System: 800 
ft. Sanitary SS 2” Tubing; 150 SS Sanitary Valves 2”-2%”"; 6 
Baker Perkins SS Dissolving Kettles, 500 gal. Agtd.Jktd.; Barry 
Wel niller Pasteurizers; Pfaudler RB14 SS Piston Filler; Standard 
Knonp Aut. #429 Gluers and Sealers; S-K Aut. Vert. Labeler; 
Chey Burrell Aut. Bottle Washer; 4 Moyno S.S. Sanitary Pumns; 
F{ | Cuno Auto-Kleen Filters; Motors; 2 Angelus 29P Aut. Can 
Cloors. Send for complete list. First Machinery Corp., 209-289 
Ter) St. Brooklyn 15, N. Y. Phone: ST 8-4672; Cable: Effemey. 


MACHINERY WANTED 


\NTED—One Canco 400 Closing Machine fitted with 404— 
‘| change parts; Canco 400-4R or Canco 401-4RS would be ac- 
« od, Bowman Apple Products Co., Inc., Mount Jackson, Va. 
P ae: GR 7-3111. 


ANTED—Rotary Filler for Apple Juice, to fill 1 gal., % gal. 
cal. State condition, Manufacturer, and price. Murray Orchards, 


Roanoke, Va. 


MISCELLANEOUS 


JMPLETE BEDDING OUTFITS—For Rent or Sale to house 
e> a laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
C! -ago 12, Ill. Tel CHesapeake 3-4660. 
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-CLASSIFIED ADVERTISING— 


WILL PAY CASH for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


~ BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOR SALE—Trailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets, carrots, apples, squash, pumpkins, 
etc. hone or contact: Richard Caok. Medina. N. Y. 62 or LD. 1241. 


FOR SALE—Redkey, Rich-Land, and Jay County label trade- 
marks plus sizable quantities of labels for peas, tomatoes and 
tomato products, tomato juice and dry pack items. Direct your 
inquiry to: Fall River Canning Co., Fall River, Wis. 


SITUATIONS WANTED 
POSITION DESIRED--Young single man desires position as 


Production Sales Manager with aggressive food manufacturer. Past 
8 years experience includes general manager small food firm, as- 
sistant production manager and divisional sales manager with large 
independent, and branch manager for food brokerage firm in large 
Eastern market. Possess finest employment references. Will con- 
sider offers anywhere. Adv. 60262, Canning Trade. 


POSITION WANTED—Production Manager or Plant Manager, 
presently employed with very successful operational record. 25 
years experience in all phases of fruit and vegetable processing. 
Strong engineering background. Seeks more demanding position. 
Will relocate. Replies regarded with strictest confidence, and will 
invest. Adv. 6119, Canning Trade. 


POSITION WANTED—Efficient, reliable and quality, cost and 
safety conscious World War II Veteran desires position in canning 
production, preferably in the area of supervision or management. 
30 years diversified experience in factory, warehousing and on 
through supervision and management. What have you? Resume 
and references. Adv. 6120, Canning Trade. 


IF YOU WANT good 2nd hand machin- 
ery—ASK FOR IT. State your wants 

on the “Wanted and For Sale” page. 


You have good used machinery, no 
longer needed, turn it into cash — 
Advertise it on this page. 


IF 


You want to rent or to buy a cannery 
—or if you want to rent or to sell 
your plant 


IF 


Say so on this page 
THE COST is very small. 
The rates—straight reading, no display: 
One time, per line $1.00. 
Four or more times, per line 80c. 


Minimum charge per ad $2.00. 
Count eight average words to the line. 


THE CANNING TRADE 
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...and your employees’ health. 
Doctors estimate that 1 in 4 of 
your employees (whether key 
executives, skilled workers, 
experienced secretaries or 
valued clerks) will develop 
cancer at some time in their 
lives. What is worse, many of 
them may die needlessly, un- 
less they know how to guard 
themselves against cancer. 


To help save their lives, 
call or write our nearest office 
for information about a 
free employee education 
program, geared to your 
particular factory or office. 


AMERICAN CANCER SOCIETY 


JANUARY 16-17, 1961—MICHIGAN PRO- 
CESSORS RAW PRODUCTS CONFERENCE, Kel- 
logg Center, Michigan State University, 


East Lansing, Mich. 


JANUARY 22-25, 1961—NATIONAL CAN- 
NERS ASSOCIATION & CANNING MACHINERY 
& SUPPLIES ASSOCIATION, 54th Annual Con- 
vention, The Conrad Hilton Hotel, Chicago, 


JANUARY 23-28, 1961—-NEW JERSEY 
FARMERS WEEK AND FARM SHOW, Trenton 
Armory, Trenton, N. J. 


JANUARY 29-FEBRUARY 1, 1961— 
CANADIAN FOOD PROCESSORS ASSOCIATION, 
Annual Convention, Prince Edward Hotel, 
Windsor. Ont., Canada. 


FEBRUARY 2-3, 1961—sTATISTICAL 
QUALITY CONTROL & INSTRUMENTATION 
worKsHop, New York State College of 
Agriculture, Cornell University, Ithaca, 


FEBRUARY 6-8, 1961 — CALIFORNIA 
FREEZERS ASSOCIATION, 17th Annual Meet- 
ing, Monterey, Calif. 

FEBRUARY 7-9, 1961—wisconsIN CAN- 
NERS RAW PRODUCTS CONFERENCE, Madison, 
Wis. 

FEBRUARY 13-17, 1961—roop  proc- 
ESSORS SHORT COURSE (first year of a 3- 
year sequence), Oregon State College, Food 
Technology Bldg., Corvallis, Ore. 

FEBRUARY 14-15, 1961—1NDIANA CAN- 
NERS RAW PRODUCTS CONFERENCE, Purdue 
Memorial Union Bldg., Lafayette, Ind. 


FEBRUARY 15-17, 1961 — tTRI-sTATE 
PACKERS WORKSHOP, University of Mary- 
land, College Park, Md. 


FEBRUARY 24, 1961—ozark CANNERS, 
PROCESSORS, BROKERS & SUPPLYMEN ASSO- 
cIATION, Annual Meeting, Colonial Hotel, 
Springfield, Mo. 


MARCH 3-4, 1961—vIRGINIA CANNERS 
ASSOCIATION, 53rd Annual Convention, Ho- 
tel Roanoke, Roanoke, Va. 


MARCH 5-7, 1961—cANNERS LEAGUE OF 
CALIFORNIA, 57th Annual Meeting, Santa 
Barbara Biltmore, Santa Barbara, Calif. 


MARCH 5-9, 1961-——NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Annual 
ia Statler Hilton Hotel, Dallas, 
ex. 


Conventions and Schools 


MARCH 12-15, 1961—NATIONAL AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 55th 
Annual Convention and Exposition, Palmer 
House, Chicago, III. 


MARCH 16-17, 1961—1NDIANA CANNERS 
ASSOCIATION, Spring Meeting and Tech- 
nology Conference, Purdue University, 
Lafayette, Ind. 


MARCH 19-20, 1961—rTRI-STATE PACKERS 
ASSOCIATION, Spring Meeting, Hotel Du- 
pont, Wilmington, Del. 


APRIL 6-8, 1961—INSTITUTIONAL FOOD 
DISTRIBUTORS OF AMERICA, The Americana, 
Bal Harbour, Fla. 


APRIL 9-12, 1961—v. s. WIOLESALE 
GROCERS ASSOCIATION, The Americana, Bal 
Harbour, Fla. 


APRIL 12, 1961—FooD MERCHANDISERS 
OF AMERICA, The Americana, Bal Harbour, 
Fla. 


APRIL 16-19, 1961—coopERATIVE FOOD 
DISTRIBUTORS OF AMERICA, 13th Annual 
Convention, Palmer House, Chicago, III. 


MAY 2-4, 1961—INDIANA INDUSTRIAL 
WASTE CONFERENCE, Purdue University, 
Purdue Memorial enter, Lafayette, Ind. 


MAY 7-10, 1961—sUPERMARKET _ INSTI- 
TUTE, 24th Annual Convention, Chicago, 


Tl. 


JUNE 11-12, 1961—MIcCHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 


JUNE 14-17, 1961—processeD APPLES IN- 
stitute, Annual Meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 


JUNE 18-22, 1961--NATIONAL ASSOCIA- 
TION OF RETAIL GROCERS OF THE U. S., 
62nd Annual Convention, Convention Hall, 


Philadelphia, Pa. . 


OCTOBER 19-21, 1961—FLoRIDA 
NERS ASSOCIATION, 30th Annual Convea- 
tion, Diplomat Hotel, Hollywood-by-the- 


Sea, Fla. 


NOVEMBER 20-21, 1961 — micHIGaN 
CANNERS & FREEZERS ASSOCIATION, Fell 
Meeting, Pantlind Hotel, Grand Rapics, 
Mich. 
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